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The Future of Productivity OECD 2015-12-11 This book addresses the rising productivity gap between
the global frontier and other firms, and identifies a number of structural impediments constraining business
start-ups, knowledge diffusion and resource allocation (such as barriers to up-scaling and relatively high
rates of skill mismatch).
The Innovator's DNA Jeff Dyer 2011-07-12 A new classic, cited by leaders and media around the globe as a
highly recommended read for anyone interested in innovation. In The Innovator’s DNA, authors Jeffrey
Dyer, Hal Gregersen, and bestselling author Clayton Christensen (The Innovator’s Dilemma, The
Innovator’s Solution, How Will You Measure Your Life?) build on what we know about disruptive innovation
to show how individuals can develop the skills necessary to move progressively from idea to impact. By
identifying behaviors of the world’s best innovators—from leaders at Amazon and Apple to those at Google,
Skype, and Virgin Group—the authors outline five discovery skills that distinguish innovative entrepreneurs
and executives from ordinary managers: Associating, Questioning, Observing, Networking, and
Experimenting. Once you master these competencies (the authors provide a self-assessment for rating your
own innovator’s DNA), the authors explain how to generate ideas, collaborate to implement them, and build
innovation skills throughout the organization to result in a competitive edge. This innovation advantage will
translate into a premium in your company’s stock price—an innovation premium—which is possible only by
building the code for innovation right into your organization’s people, processes, and guiding philosophies.
Practical and provocative, The Innovator’s DNA is an essential resource for individuals and teams who want
to strengthen their innovative prowess.
The Second Media Age Mark Poster 2018-03-08 This book examines the implications of new communication
technologies in the light of the most recent work in social and cultural theory and argues that new
developments in electronic media, such as the Internet and Virtual Reality, justify the designation of a
"second media age".
The Eagle and the Dragon Serge Gruzinski 2014-12-23 In this important new book the renowned
historian Serge Gruzinski returns to two episodes in the sixteenth century which mark a decisive stage in
global history and show how China and Mexico experienced the expansion of Europe. In the early 1520s,
Magellan set sail for Asia by the Western route, Cortes seized Mexico and some Portuguese based in
Malacca dreamed of colonizing China. The Aztec Eagle was destroyed but the Chinese Dragon held strong
and repelled the invaders - after first seizing their cannon. For the first time, people from three continents
encountered one other, confronted one other and their lives became entangled. These events were of great
interest to contemporaries and many people at the time grasped the magnitude of what was going on
around them. The Iberians succeeded in America and failed in China. The New World became inseparable
from the Europeans who were to conquer it, while the Celestial Empire became, for a long time to come, an
unattainable goal. Gruzinski explores this encounter between civilizations that were different from one
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another but that already fascinated contemporaries, and he shows that our world today bears the mark of
this distant age. For it was in the sixteenth century that human history began to be played out on a global
stage. It was then that connections between different parts of the world began to accelerate, not only
between Europe and the Americas but also between Europe and China. This is what is revealed by a global
history of the sixteenth century, conceived as another way of reading the Renaissance, less Eurocentric and
more in tune with our age.
Global Innovation Index 2020 Cornell University 2020-08-13 The Global Innovation Index 2020 provides
detailed metrics about the innovation performance of 131 countries and economies around the world. Its 80
indicators explore a broad vision of innovation, including political environment, education, infrastructure
and business sophistication. The 2020 edition sheds light on the state of innovation financing by
investigating the evolution of financing mechanisms for entrepreneurs and other innovators, and by
pointing to progress and remaining challenges – including in the context of the economic slowdown induced
by the coronavirus disease (COVID-19) crisis.
Innovation Fundamentals Adedeji B. Badiru 2021-08-04 The book uses a systems-based approach to
show how innovation is pervasive in all facets of endeavors, including business, industrial, government, the
military, and even academia. It presents chapters that provide techniques and methodologies for achieving
the transfer of science and technology assets for innovation applications. By introducing Innovation, the
book and offers different viewpoints, both qualitative and quantitative. It includes the role that systems can
play and discusses approaches along technical and process issues. There is a showcase of innovation
applications, and coverage on how to manage innovation individually as well as within a team and it also
includes how to develop, manage, and sustain innovation in various organizations. Open-ended questions
and exercises are included at the end of chapters with no need for a solutions manual. Written for the
advance-level textbook market as well as for the professional reader, it targets those within the
engineering, business, and management fields.
Corporate Innovation in the Fifth Era Matthew C.. Le Merle 2017-05-19 The companies who have been
most able to tap into new innovations have become the most highly valued companies in the world. To do
so, they have created a new approach to corporate innovation. In this book, Silicon Valley insiders share the
lessons they have learned from two decades of interaction with today's most valuable companies.
The Far Right Today Cas Mudde 2019-10-25 The far right is back with a vengeance. After several decades
at the political margins, far-right politics has again taken center stage. Three of the world’s largest
democracies – Brazil, India, and the United States – now have a radical right leader, while far-right parties
continue to increase their profile and support within Europe. In this timely book, leading global expert on
political extremism Cas Mudde provides a concise overview of the fourth wave of postwar far-right politics,
exploring its history, ideology, organization, causes, and consequences, as well as the responses available
to civil society, party, and state actors to challenge its ideas and influence. What defines this current far1/6
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right renaissance, Mudde argues, is its mainstreaming and normalization within the contemporary political
landscape. Challenging orthodox thinking on the relationship between conventional and far-right politics,
Mudde offers a complex and insightful picture of one of the key political challenges of our time.
Steve Jobs Walter Isaacson 2011 Draws on more than forty interviews with Steve Jobs, as well as
interviews with family members, friends, competitors, and colleagues to offer a look at the co-founder and
leading creative force behind the Apple computer company.
Creativity, Inc. Ed Catmull 2014-04-08 From a co-founder of Pixar Animation Studios—the Academy
Award–winning studio behind Coco, Inside Out, and Toy Story—comes an incisive book about creativity in
business and leadership for readers of Daniel Pink, Tom Peters, and Chip and Dan Heath. NEW YORK
TIMES BESTSELLER | NAMED ONE OF THE BEST BOOKS OF THE YEAR BY The Huffington Post •
Financial Times • Success • Inc. • Library Journal Creativity, Inc. is a manual for anyone who strives for
originality and the first-ever, all-access trip into the nerve center of Pixar Animation—into the meetings,
postmortems, and “Braintrust” sessions where some of the most successful films in history are made. It is,
at heart, a book about creativity—but it is also, as Pixar co-founder and president Ed Catmull writes, “an
expression of the ideas that I believe make the best in us possible.” For nearly twenty years, Pixar has
dominated the world of animation, producing such beloved films as the Toy Story trilogy, Monsters, Inc.,
Finding Nemo, The Incredibles, Up, WALL-E, and Inside Out, which have gone on to set box-office records
and garner thirty Academy Awards. The joyousness of the storytelling, the inventive plots, the emotional
authenticity: In some ways, Pixar movies are an object lesson in what creativity really is. Here, in this book,
Catmull reveals the ideals and techniques that have made Pixar so widely admired—and so profitable. As a
young man, Ed Catmull had a dream: to make the first computer-animated movie. He nurtured that dream
as a Ph.D. student at the University of Utah, where many computer science pioneers got their start, and
then forged a partnership with George Lucas that led, indirectly, to his co-founding Pixar in 1986. Nine
years later, Toy Story was released, changing animation forever. The essential ingredient in that movie’s
success—and in the thirteen movies that followed—was the unique environment that Catmull and his
colleagues built at Pixar, based on leadership and management philosophies that protect the creative
process and defy convention, such as: • Give a good idea to a mediocre team, and they will screw it up. But
give a mediocre idea to a great team, and they will either fix it or come up with something better. • If you
don’t strive to uncover what is unseen and understand its nature, you will be ill prepared to lead. • It’s not
the manager’s job to prevent risks. It’s the manager’s job to make it safe for others to take them. • The cost
of preventing errors is often far greater than the cost of fixing them. • A company’s communication
structure should not mirror its organizational structure. Everybody should be able to talk to anybody.
Revolution in Wazobia Anene Robert Nwuzor 2017-03-29 The Plot of the Book Title: Revolution in
Wazobia: The Revolutionary Vision of the Triumph of a Triumvirate Written in 407 pages including the
preliminary pages, 14 Chapters and a Postscript Copyright: Anene Nwuzor, 2013, Published in 2015
Publishers: Ann's Indulgence Limited (AIL), Abuja, Nigeria. The book is a historical fiction for a general
readership. The author, Anene Nwuzor, used a fictional approach to deal with realities in Africa. Bad
leadership and corruption have contributed to having most of the African countries falling behind with
failed education, economic and socio-political systems. Just like many innovations, which come with
imaginations turned into clear visions, the author put up a challenge to a possibility, which with
commitment can be brought to reality. Just a reminiscent of the saying, 'with imagination one can fly', with
his vision in order to inspire in the people a rethink, hope and confidence for a change towards for growth
and development of African countries. The author's analogy of the prevailing pathetic state of African
countries, using an imaginary country in this book started in his earlier book; Educating for Democracy in
Nigeria, a psycho-socio analysis, which specifically analysed the systems' failure in Nigeria. The book
pitched from helping readers in understanding human and developmental psychology went on explaining to
readers what contributed to the systems' abnormalities. With an unassuming boldness, the author in this
new book traced the need for social change, reformation of minds and use of scientific innovation
(Nanotechnology) to offer what will help change the systems. While some people have given up hope on a
change to normal standard systems, some have the notion that for the countries in Africa, if at all a positive
change will come, it will come with revolution, which has been mostly viewed as one of violence, bloodshed.
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However, the author in another different stroke daringly offered a practical solution on how the needed
change can happen. Committed to impacting on societal growth and development, he reaffirmed the need
for a radical change-not one of bloodshed-but in attitude with Revolution in Wazobia. Despite portraying the
disheartening tales of abnormal things that have become normal things, which people seem not working on
changing but rather devising means to living with or leaving for some other foreign lands, Revolution in
Wazobia created a fascinating and mind-boggling thriller of the tales that make readers to laugh hilariously
(this is possibly to nerve the readers while exposing the weak structure of the educational, economic, social
and political institutions), but then the readers pause and think. The book somewhat taught what
democratic leadership and followership should offer. The author found a figure, a woman, Andora, who
despite the odds surrounding her sexuality-in most African cultures is subjected for no just cause to social,
economic and moral deprivation-triumphed along with two other major characters. They promoted an
ideology and a movement that helped change the people's executive, legislature and judiciary systems.
Nwuzor tactically employed the skills of a teacher, a historian, a psycho-socio analyst and many years of
experience as a researcher to analyse the behaviour of the polity in most of the African countries. The story
completed in 2013, in simple past tense tells of a modest future triumph for Africans. His work depicted
with utmost precision what played out in Nigeria's 2015 general election. The work is a result of thorough
analysis, and thus deemed worth reading for the actualization of its actual vision. It has an audio and ebook versions. Links to Review https: //guardian.ng/art/dreaming-a-proper-country-into-being/ http:
//authorityngr.com/2016/08/Revolution-in-Wazobia-is-Nigeria-s-imminent-thrust-to-development-foretold-Chizoba-(II)/
Start-up Hervé Lebret 2007 Although start-ups represent a major phenomenon in the USA, they also
create skepticism and even suspicion, perhaps because of the excesses of the Internet bubble. Apple,
Microsoft, Intel, Cisco, Yahoo and Google were all start-ups and these success stories show that the
phenomenon is not mere speculation. The goal of this book is to show start-ups from a different angle.
Start-ups are created by individuals who are passionate and who have dreams. Therefore this work should
not only be read by specialists of innovation or by high tech entrepreneurs, but also by anyone interested in
the history and economics of start-ups. The book is presented in two parts: it begins with a presentation of
Silicon Valley start-ups, which ends with a description of the ecosystem of this region. The second part is
dedicated to Europe, where the start-up phenomenon has failed in comparison. The main message is that it
is absolutely necessary to take more inspiration from Silicon Valley.
The Experience Economy B. Joseph Pine 1999 Future economic growth lies in the value of experiences
and transformations--good and services are no longer enough. We are on the threshold, say authors Pine
and Gilmore, of the Experience Economy, a new economic era in which all businesses must orchestrate
memorable events for their customers. The Experience Economy offers a creative, highly original, and yet
eminently practical strategy for companies to script and stage the experiences that will transform the value
of what they produce. From America Online to Walt Disney, the authors draw from a rich and varied mix of
examples that showcase businesses in the midst of creating personal experiences for both consumers and
businesses. The authors urge managers to look beyond traditional pricing factors like time and cost, and
consider charging for the value of the transformation that an experience offers. Goods and services, say
Pine and Gilmore, are no longer enough. Experiences and transformations are the basis for future economic
growth, and The Experience Economy is the script from which managers can begin to direct their own
transformations.
The Really Useful #edtechbook David Hopkins 2015-01-24 Technology has invaded our working and
recreational lives to an extent that few envisaged 20 or 30 years ago. We'd be fools to avoid the
developments in personal, mobile, and wearable technology. Even if we tried we'd still have to deal with
other developments and distractions in classroom and learning technology like smart boards, blogs, video,
games, students-led learning, virtual learning environments, social media, etc. More than this, however, is
how the advances in technology, the economic and physical miniaturisation of computing devices, have
impacted education: the students, the teachers, the classrooms, the spaces, the connections, the
aspirations, etc. 'The Really Useful #EdTechBook' is about experiences, reflections, hopes, passions,
expectations, and professionalism of those working with, in, and for the use of technology in education. Not
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only is it an insight into how, or why, we work with these technologies, it's about how we as learning
professionals got to where we are and how we go forward with our own development. In this book
respected individuals from different education sectors write about many aspects of learning technology;
from Higher Education (Sue Beckingham, Peter Reed, Dr David Walker, Sheila MacNeil, Terese Bird,
Wayne Barry, Inge de Waard, and Sharon Flynn), Further Education (Rachel Challen), to Museums (Zak
Mensah), workplace learning (Julian Stodd, Julie Wedgwood, and Lesley Price) and primary schools / early
years education (Mike McSharry). With a foreword written by Catherine Cronin, from the National
University Ireland, Galway, the breadth and depth of the experiences here are second to none. The
knowledge these leading learning practitioners, researchers, and professionals, share, under the same
cover, is a unique opportunity for you to read about the variety of approaches to learning technology, the
different perspectives on the same technology, and how technology is impacting our culture and learning
infrastructure, from early-age classrooms to leading research Universities and from museums and
workplace learning providers. It is about our passion for our work and our desire to make our work better
through our own learning and development. Contributory authors: Catherine Cronin: Foreword David
Hopkins: Introduction Wayne Barry: “…and what do you do?”: Can we explain the unexplainable? Zak
Mensah: “Why do we do what we do?” Peter Reed: “The structure and roles of Learning Technologists
within Higher Education Institutions” Rachel Challen: “Learning Technologists as agents of change?
Blending policy and creativity” Julie Wedgwood: “Developing the skills and knowledge of a Learning
Technologist” Dr David Walker and Sheila MacNeill: “Learning Technologist as Digital Pedagogue” Lesley
Price: “Times they are a changing …or not?” Sue Beckingham: “The Blended Professional: Jack-of-all-Trades
and Master of Some?” Julian Stodd: “How gadgets help us learn” Terese Bird: “Students Leading the Way
in Mobile Learning Innovation” Inge de Waard: “Tech Dandy, or the Art of Leisure Learning” Sharon Flynn:
“Learning Technologists: changing the culture or preaching to the converted?” Mike McSharry: “This is
your five-minute warning!”
The World Book Encyclopedia 2002 An encyclopedia designed especially to meet the needs of elementary,
junior high, and senior high school students.
The TGW World and its Foundation philosophy of "Focusing on people – learning and growing" Martin
Krauss 2022-09-15 Making the world a little bit better and living up to social responsibility through a
special entre-preneurial approach: Everyone curious about a particularly sustainable and holistic way of
doing business can come closer to Ludwig Szinicz' dream with this book - in line with the Foundation
philosophy of TGW World: "Focusing on people – learning and growing". At the beginning of the current
millennium, Ludwig Szinicz laid the cornerstone for his somewhat different future model. At that time, the
Diplom-Kaufmann and entrepreneur donated 100 % of his shares in TGW, founded by him and his school
friend Heinz König in 1969, to the TGW Future Private Foundation. Together with the two foundation
divisions, industrial entrepreneurship and social entrepreneurship, it constitutes the three parts of the TGW
World, which are tied together by the Foundation philosophy. Within the TGW World, we follow a special
idea: Through a foundation model that fosters stability and sustainability, enabling us to secure the
entrepre-neurial future of TGW Logistics, our actions are guided by the Foundation philosophy and at the
same time make intense non-profit engagement possible. The latter not only links Ludwig Szinicz' matter of
heart "education" with the TGW DNA "innovation", but can regardless of company interests as part of the
TGW World have an autonomous impact on society. The book focuses on the presentation of the Foundation
philosophy and its holistic entrepre-neurial approach. Aimed primarily at all people within the TGW World,
it provides multifaceted insights into the past and the future through stories, documents, interviews and
theory-based perspectives – and can thus serve as an internal reference system. In addition, the "Idea TGW"
could be inspiring for people outside the TGW World. About the author: Martin Krauss was a close
confidant of the Upper Austrian entrepreneur and founder Ludwig Szinicz (1939 - 2017). In 2013, Ludwig
Szinicz appointed the Diplom-Kaufmann and former Siemens manager, who had worked in Germany,
Turkey and Austria, to the Foundation Board of TGW Future Private Foundation and the Supervisory Board
of TGW Logistics Group GmbH.
Billion Dollar Start-Up Adam Miron 2021-02-02 It only took five years for two brothers-in-law to create a
billion-dollar, award-winning, take-no-prisoners cannabis company called HEXO. How did they do it? That’s
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the story. From early roadblocks and devastating personal and financial setbacks to explosive growth and
some of the biggest cannabis deals in global history, Billion Dollar Start-Up not only recounts the HEXO
story but the history of Canada’s momentous road to legalization. In this part fast-paced memoir, part highoctane business book, writer and journalist Julie Beun gives us an intimate look at the life of a start-up and
the ferocious entrepreneurial drive it takes to succeed — written in real-time, as the story unfolded.
Throughout history, there have been fewer than 100 Canadians who have started a company and lived to
see it become worth one billion dollars. Adam Miron and Sébastien St-Louis are two of them. This is their
story.
Why Startups Fail Tom Eisenmann 2021-03-30 If you want your startup to succeed, you need to
understand why startups fail. “Whether you’re a first-time founder or looking to bring innovation into a
corporate environment, Why Startups Fail is essential reading.”—Eric Ries, founder and CEO, LTSE, and
New York Times bestselling author of The Lean Startup and The Startup Way Why do startups fail? That
question caught Harvard Business School professor Tom Eisenmann by surprise when he realized he
couldn’t answer it. So he launched a multiyear research project to find out. In Why Startups Fail,
Eisenmann reveals his findings: six distinct patterns that account for the vast majority of startup failures. •
Bad Bedfellows. Startup success is thought to rest largely on the founder’s talents and instincts. But the
wrong team, investors, or partners can sink a venture just as quickly. • False Starts. In following the oftcited advice to “fail fast” and to “launch before you’re ready,” founders risk wasting time and capital on the
wrong solutions. • False Promises. Success with early adopters can be misleading and give founders
unwarranted confidence to expand. • Speed Traps. Despite the pressure to “get big fast,” hypergrowth can
spell disaster for even the most promising ventures. • Help Wanted. Rapidly scaling startups need lots of
capital and talent, but they can make mistakes that leave them suddenly in short supply of both. •
Cascading Miracles. Silicon Valley exhorts entrepreneurs to dream big. But the bigger the vision, the more
things that can go wrong. Drawing on fascinating stories of ventures that failed to fulfill their early
promise—from a home-furnishings retailer to a concierge dog-walking service, from a dating app to the
inventor of a sophisticated social robot, from a fashion brand to a startup deploying a vast network of
charging stations for electric vehicles—Eisenmann offers frameworks for detecting when a venture is
vulnerable to these patterns, along with a wealth of strategies and tactics for avoiding them. A must-read
for founders at any stage of their entrepreneurial journey, Why Startups Fail is not merely a guide to
preventing failure but also a roadmap charting the path to startup success.
The Opportunity Analysis Canvas James V. Green 2016-01-17 From the creator of "Developing Innovative
Ideas for New Companies," the #1 course in entrepreneurship with over 1,000,000 learners from 175
countries. IN THE OPPORTUNITY ANALYSIS CANVAS, DR. JAMES V. GREEN SHARES HOW TO BECOME
MORE EFFECTIVE IN IDENTIFYING AND ANALYZING ENTREPRENEURIAL OPPORTUNITIES, AND
BUILDING SUSTAINABLY COMPETITIVE COMPANIES. Why are entrepreneurs successful? How can we
understand and develop our thinking to be better entrepreneurs? What are the keys to developing winning
entrepreneurial ideas? Distilling vast amounts of research in psychology, sociology, and economics into a
practical how-to guide for aspiring and active entrepreneurs, Dr. Green presents a whole new
understanding of entrepreneurial mindset and action. At its core, The Opportunity Analysis Canvas contains
a powerful argument that anyone can be a successful entrepreneur by thoughtfully examining themselves
and the business opportunity. By harnessing these insights, we can transform our ideas into businesses that
are lasting successes. DR. JAMES V. GREEN, an award-winning educator at the University of Maryland,
leads the education activities of the Maryland Technology Enterprise Institute (Mtech) in the A. James Clark
School of Engineering. As its Director of Entrepreneurship Education, he leads undergraduate and
graduate courses in entrepreneurship, innovation, and technology commercialization. With more than
twenty publications to his credit, he is a thought leader in entrepreneurship education.
Build Your Fortune in the Fifth Era Matthew C. Le Merle 2017-04-16 The Internet didn't even exist 30
years ago, and now billions of people are connected to the web every day, and remarkable new technologies
have been invented that will dramatically change the way humans exist on our planet. This emerging
playing field is not well understood and not everyone who was successful in the past will be able to benefit
from this momentous shift. In Build Your Fortune in the Fifth Era, Silicon Valley insiders Matthew C. Le
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Merle and Alison Davis provide insights, based on 30 years of leading, investing in and advising new
technology companies, on the rules of this game, and outline options for how readers can participate and
prosper in the coming Fifth Era. In these pages, through plain language and inspiring stories, you'll: Understand this Age of Unprecedented Change. A time of transition to a new age unlike anything we have
experienced before -Discover the Greatest Wealth Creation Opportunity Ever. Every industry is being
transformed and wealth is shifting to new disruptive players and those who back them -Explore 9 Options to
Build Your Fortune. The nine options to build your fortune and prosper in an age of unprecedented
innovation
Axel Honneth Christopher Zurn 2015-04-22 With his insightful and wide-ranging theory of recognition,
AxelHonneth has decisively reshaped the Frankfurt School tradition ofcritical social theory. Combining
insights from philosophy,sociology, psychology, history, political economy, and culturalcritique, Honneth’s
work proposes nothing less than anaccount of the moral infrastructure of human sociality and itsrelation to
the perils and promise of contemporary sociallife. This book provides an accessible overview of Honneth’s
maincontributions across a variety of fields, assessing the strengthsand weaknesses of his thought.
Christopher Zurn clearly explainsHonneth’s multi-faceted theory of recognition and itsrelation to diverse
topics: individual identity, morality, activistmovements, progress, social pathologies, capitalism,
justice,freedom, and critique. In so doing, he places Honneth’stheory in a broad intellectual context,
encompassing classic socialtheorists such as Kant, Hegel, Marx, Freud, Dewey, Adorno andHabermas, as
well as contemporary trends in social theory andpolitical philosophy. Treating the full range of
Honneth’scorpus, including his major new work on social freedom anddemocratic ethical life, this book is
the most up-to-date guideavailable. Axel Honneth will be invaluable to students and scholarsworking across
the humanities and social sciences, as well asanyone seeking a clear guide to the work of one of the
mostinfluential theorists writing today.
Start With Why Simon Sinek 2011-10-06 Simon Sinek's recent video on 'The Millennial Question' went
viral with over 150 million views. Start with Why is a global bestseller and the TED Talk based on it is the
third most watched of all time. Why are some people and organisations more inventive, pioneering and
successful than others? And why are they able to repeat their success again and again? In business, it
doesn't matter what you do, it matters WHY you do it. Start with Why analyses leaders like Martin Luther
King Jr and Steve Jobs and discovers that they all think in the same way - they all started with why. Simon
Sinek explains the framework needed for businesses to move past knowing what they do to how they do it,
and then to ask the more important question-WHY? Why do we do what we do? Why do we exist? Learning
to ask these questions can unlock the secret to inspirational business. Sinek explains what it truly takes to
lead and inspire and how anyone can learn how to do it.
Dilemmas of Regional and Local Development Jerzy Bański 2020-03-05 Dilemmas of Regional and
Local Development aims to identify, diagnose and evaluate various approaches towards regional and local
socio-economic development. Over the course of the book, authors from 12 countries and four continents
come together to review experiences and solutions related to regional development in a range of different
economic, social and political systems. The first part of the volume focuses on the fundamentals of planning
regional and local development, particularly focusing on theoretical solutions and development policy
concepts. The second part is more applied, looking at practical instruments and solutions for shaping the
local economy, and analysing effective development policy. This book will be of interest to economics,
geography, politics, and planning scholars and researchers working on regional sciences and local
development.
The Lean Startup Eric Ries 2011-09-13 Most startups fail. But many of those failures are preventable. The
Lean Startup is a new approach being adopted across the globe, changing the way companies are built and
new products are launched. Eric Ries defines a startup as an organization dedicated to creating something
new under conditions of extreme uncertainty. This is just as true for one person in a garage or a group of
seasoned professionals in a Fortune 500 boardroom. What they have in common is a mission to penetrate
that fog of uncertainty to discover a successful path to a sustainable business. The Lean Startup approach
fosters companies that are both more capital efficient and that leverage human creativity more effectively.
Inspired by lessons from lean manufacturing, it relies on “validated learning,” rapid scientific
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experimentation, as well as a number of counter-intuitive practices that shorten product development
cycles, measure actual progress without resorting to vanity metrics, and learn what customers really want.
It enables a company to shift directions with agility, altering plans inch by inch, minute by minute. Rather
than wasting time creating elaborate business plans, The Lean Startup offers entrepreneurs—in companies
of all sizes—a way to test their vision continuously, to adapt and adjust before it’s too late. Ries provides a
scientific approach to creating and managing successful startups in a age when companies need to innovate
more than ever.
The Psychology of Money Morgan Housel 2020-09-08 Doing well with money isn’t necessarily about what
you know. It’s about how you behave. And behavior is hard to teach, even to really smart people.
Money—investing, personal finance, and business decisions—is typically taught as a math-based field,
where data and formulas tell us exactly what to do. But in the real world people don’t make financial
decisions on a spreadsheet. They make them at the dinner table, or in a meeting room, where personal
history, your own unique view of the world, ego, pride, marketing, and odd incentives are scrambled
together. In The Psychology of Money, award-winning author Morgan Housel shares 19 short stories
exploring the strange ways people think about money and teaches you how to make better sense of one of
life’s most important topics.
Social Capital Joonmo Son 2020-05-11 Social capital is a principal concept across the social sciences and
has readily entered into mainstream discourse. In short, it is popular. However, this popularity has taken its
toll. Social capital suffers from a lack of consensus because of the varied ways it is measured, defined, and
deployed by different researchers. It has been put to work in ways that stretch and confuse its conceptual
value, blurring the lines between networks, trust, civic engagement, and any type of collaborative action.
This clear and concise volume presents the diverse theoretical approaches of scholars from Marx, Coleman,
and Bourdieu to Putnam, Fukuyama, and Lin, carefully analyzing their commonalities and differences.
Joonmo Son categorizes this wealth of work according to whether its focus is on the necessary
preconditions for social capital, its structural basis, or its production. He distinguishes between individual
and collective social capital (from shared resources of a personal network to pooled assets of a whole
society), and interrogates the practical impact social capital has had in various policy areas (from health to
economic development). Social Capital will be of immense value to readers across the social sciences and
practitioners in relevant fields seeking to understand this mercurial concept.
Team of Rivals Doris Kearns Goodwin 2006-12-08 Winner of the Lincoln Prize Acclaimed historian Doris
Kearns Goodwin illuminates Abraham Lincoln's political genius in this highly original work, as the one-term
congressman and prairie lawyer rises from obscurity to prevail over three gifted rivals of national
reputation to become president. On May 18, 1860, William H. Seward, Salmon P. Chase, Edward Bates, and
Abraham Lincoln waited in their hometowns for the results from the Republican National Convention in
Chicago. When Lincoln emerged as the victor, his rivals were dismayed and angry. Throughout the
turbulent 1850s, each had energetically sought the presidency as the conflict over slavery was leading
inexorably to secession and civil war. That Lincoln succeeded, Goodwin demonstrates, was the result of a
character that had been forged by experiences that raised him above his more privileged and accomplished
rivals. He won because he possessed an extraordinary ability to put himself in the place of other men, to
experience what they were feeling, to understand their motives and desires. It was this capacity that
enabled Lincoln as president to bring his disgruntled opponents together, create the most unusual cabinet
in history, and marshal their talents to the task of preserving the Union and winning the war. We view the
long, horrifying struggle from the vantage of the White House as Lincoln copes with incompetent generals,
hostile congressmen, and his raucous cabinet. He overcomes these obstacles by winning the respect of his
former competitors, and in the case of Seward, finds a loyal and crucial friend to see him through. This
brilliant multiple biography is centered on Lincoln's mastery of men and how it shaped the most significant
presidency in the nation's history.
The Entrepreneurial Bible to Venture Capital: Inside Secrets From the Leaders in the Startup Game
Andrew Romans 2013-08-16 40 leading venture capitalists come together to teach entrepreneurs how to
succeed with their startup The Entrepreneurial Bible to Venture Capital is packed with invaluable advice
about how to raise angel and venture capital funding, how to build value in a startup, and how to exit a
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company with maximum value for both founders and investors. It guides entrepreneurs through every step
in an entrepreneurial venture from the legalities of raising initial capital to knowing when to change tactics.
Andrew Romans is the co-founder and general partner of Rubicon Venture Capital, a venture capital fund
that invests in privately held technology companies and enables its investors to co-invest along side the
fund on a deal-by-deal basis via innovative sidecar funds right up to IPO or M&A exit. Romans is also the
founder and general partner of The Founders Club, a venture capital equity exchange fund and investor in
later stage liquidity transactions.
The Innovation Ultimatum Steve Brown 2020-02-05 Prepares leaders for the 2020s—an accessible guide to
the key technologies that will reshape business in the coming decade Most businesses identify six key
digital technologies—artificial intelligence (AI), distributed ledgers and blockchain, the Internet of Things
(IoT), autonomous machines, virtual and augmented reality, and 5G communication—as critical to their
relevance and growth over the coming ten years. These new disruptive technologies present significant
opportunity for businesses in every industry. The first businesses to understand automation and these
transformative technologies will be the ones to reap the greatest rewards in the marketplace. The
Innovation Ultimatum helps leaders understand the key technologies poised to reshape business in the next
decade and prepare their organizations for technology-enabled change. Using straightforward, jargon-free
language, this important resource provides a set of strategic questions every leader will need to ask and
answer in order to prepare for the impending changes to the business landscape. Author Steve Brown
shares his insights to help leaders take full advantage of the next wave of digital transformation and
describes compelling examples of how businesses are already embracing new technologies to optimize
operations, create new value, and serve customers in new ways. Written for anyone that wants to
understand how automation and new technology will fundamentally restructure business, this book enables
readers to: Understand the implications of technology-driven change across industrial sectors Apply
important insights to their own business Gain competitive advantage by implementing new technologies
Prepare for the future of work and understand the skills needed to thrive in a post-automation economy
Adopt critical digital technologies in any organization Providing invaluable cutting-edge content, The
Innovation Ultimatum is a much-needed source of guidance and inspiration for business leaders, board
members, C-suite executives, and senior managers who need to prepare their businesses for the future.
Visionary Partnership, Knowledge Innovation 2019
The Fourth Industrial Revolution Klaus Schwab 2017-01-03 The founder and executive chairman of the
World Economic Forum on how the impending technological revolution will change our lives We are on the
brink of the Fourth Industrial Revolution. And this one will be unlike any other in human history.
Characterized by new technologies fusing the physical, digital and biological worlds, the Fourth Industrial
Revolution will impact all disciplines, economies and industries - and it will do so at an unprecedented rate.
World Economic Forum data predicts that by 2025 we will see: commercial use of nanomaterials 200 times
stronger than steel and a million times thinner than human hair; the first transplant of a 3D-printed liver;
10% of all cars on US roads being driverless; and much more besides. In The Fourth Industrial Revolution,
Schwab outlines the key technologies driving this revolution, discusses the major impacts on governments,
businesses, civil society and individuals, and offers bold ideas for what can be done to shape a better future
for all.
Mobile Design and Development Brian Fling 2009-08-14 Mobile devices outnumber desktop and laptop
computers three to one worldwide, yet little information is available for designing and developing mobile
applications. Mobile Design and Development fills that void with practical guidelines, standards,
techniques, and best practices for building mobile products from start to finish. With this book, you'll learn
basic design and development principles for all mobile devices and platforms. You'll also explore the more
advanced capabilities of the mobile web, including markup, advanced styling techniques, and mobile Ajax.
If you're a web designer, web developer, information architect, product manager, usability professional,
content publisher, or an entrepreneur new to the mobile web, Mobile Design and Development provides you
with the knowledge you need to work with this rapidly developing technology. Mobile Design and
Development will help you: Understand how the mobile ecosystem works, how it differs from other
mediums, and how to design products for the mobile context Learn the pros and cons of building native
corporate-innovation-in-the-fifth-era-lessons-from-alphabet-google-amazon-apple-facebook-and-microsoft

applications sold through operators or app stores versus mobile websites or web apps Work with flows,
prototypes, usability practices, and screen-size-independent visual designs Use and test cross-platform
mobile web standards for older devices, as well as devices that may be available in the future Learn how to
justify a mobile product by building it on a budget
How to Start a Startup ThinkApps (Firm) 2016-02-17 New startups are created every day around the word,
with many founders dreaming of millions of users and billions of dollars. But the harsh reality is that very
few will succeed. How can entrepreneurs stack the odds in their favor? By learning from the experiences of
startup founders, executives, and investors who've been there before. That's exactly what "How to Start a
Startup" provides, sharing essential lessons from 25+ Silicon Valley insiders who've faced the challenges of
starting a new business and come out swinging. Based on a Stanford University course taught by Y
Combinator (the prestigious startup accelerator behind companies like Dropbox and Airbnb), this in-depth
reference guide features advice from experts like: - Reid Hoffman, LinkedIn co-founder - Dustin Moskovitz,
Facebook co-founder - Paul Graham, Y Combinator co-founder - Marc Andreessen and Ben Horowitz, cofounders of Netscape and Andreessen Horowitz venture capital firm - Peter Thiel, co-founder of PayPal and
Founders Fund, early Facebook investor - Ben Silbermann, Pinterest co-founder and CEO Nominated as
"Book of the Year" by Product Hunt (the leading Silicon Valley community for discovering the best new
products), "How to Start a Startup" reveals the secrets to raising money, building products users love,
hiring a great team, getting press coverage, attracting customers, growing your business, and more. No
matter what type of product you're creating (web, mobile, hardware, online-to-offline, etc.) or what
audience you're targeting (consumers or the enterprise), this playbook will give you all the information
necessary to launch and scale a successful startup. This book was created independently by the publishers
and all net proceeds will go to support charitable causes promoting wider access to opportunity for all.
Bowling With a Crystal Ball Yoram Solomon 2015-11-02 When asked; "where do great ideas come from?"
the author replied: "from the future!" A significant, timely, and ambitious endeavor, Bowling with a Crystal
Ball by Dr. Yoram Solomon, is relevant to developers, strategists, marketers, venture capitalists and
academia alike. The book examines the impact of state-of-the-art technologies on consumer-driven markets.
A follower of disruptive technologies with an insider's track, the author shares tools and techniques to
teach readers how to tap into future trends. In three parts, delivered in a very personal manner, the author
teaches the art of accurately forecasting fast-moving technology trends, creating value-add market
disruptions, and navigating them through the industry maze to success. Originally published in 2007, it
served as a textbook for a technology and industry forecasting class at the Institute for Innovation and
Entrepreneurship at the University of Texas at Dallas. This 2015 edition adds the story behind the creation
of USB 3, as well as an introduction to the author's third book, un-kill creativity, demonstrating how
established companies can out-innovate startups without having to acquire them.
Don't Mess It Up Les Trachtman 2018-05-01 In Don’t Mess It Up: How Founders and Their Successors
Can Avoid the Clichés That Inhibit Growth, author and six-time second CEO Les Trachtman offers his
expertise on the most effective ways to successfully hand off your company to a worthy successor. He also
has advice for those who are inheriting a business and want to take it to the next level, as well as for boards
who are dealing with these leadership transitions. In his direct, no-nonsense approach, Les shows readers
how seemingly harmless business clichés such as “get it right” and “be careful” can have a detrimental
effect on a company’s future by conveying that such imperative ingredients such as risk and innovation are
things to now be avoided. Readers will learn how to: • Understand the metamorphosis required to
transition from great founder to great CEO • Know when, and if, it’s time to replace yourself • Pick the
right successor • Prepare yourself and your company for the fragile transition • Create a successful CEO
transition • Separate yourself from the company There is likely no one more experienced in founder
transitions than Les Trachtman. He has been an innovative and respected successor at six different
companies; let his hard-won advice guide you through your transition and toward success.
Innovation Alchemists Luis Solis 2014-08-14 Innovation is an imperative for any organization seeking
sustained growth. To infuse the organization with urgency and focus, CEOs are hiring Chief Innovation
Officers (CINO). It's the hottest new "C" in the executive suite. But how should a CEO hire the right CINO,
and what can executives aspiring to the CINO role do to develop themselves for the challenge? "Innovation
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Alchemists: What every CEO should know to hire the right Chief Innovation Officer", is the first book
focused on the CINO opportunity for large organizations. Rich in frameworks for the CEO and Executive
Committee to shape decisive thinking, the book also speaks to current and future CINOs seeking to refine
their professional capabilities for success. Twenty renowned business leaders (many of them CINO's) share
their points of view on what it takes to fulfill the promise of innovation leadership.
Grow from Within: Mastering Corporate Entrepreneurship and Innovation Robert Wolcott 2008-12-01
Create Business and Generate Profits in New Markets through Innovation! “The best account I have read
about how companies can enable and support internal entrepreneurs to achieve innovation-led growth.”
Philip Kotler, S.C. Johnson & Son Professor of International Marketing, Kellogg School of Management “An
essential resource for both private and public sector leaders seeking to align new business creation with an
organization’s mission and strategy . . . and achieve results.” William J. Perry, former U.S. Secretary of
Defense “Wolcott and Lippitz are not only insightful, they are spot on. This is exactly the book corporate
leaders—from CEOs and functional executives to corporate entrepreneurial teams—need to help them
navigate the exceptional challenges of organic growth and innovation.” Betsy Holden, Senior Advisor,
McKinsey & Company, and former Co-CEO, Kraft Foods, Inc. About the Book: IBM reports $15 billion of
annual new revenues from 22 Emerging Business Opportunities. In 2008, $4 billion in revenues from
companywide innovation efforts allowed Whirlpool to maintain its top line, despite global recession and the
steep drop in housing markets. A DuPont business group leader, Ellen Kullman, backed an ambitious new
business creation program and later became DuPont’s CEO. Each of these companies has learned how to
create new businesses on a repeatable basis. In Grow from Within, two leading scholars from the Kellogg
School of Management explain how your company can discover the right approach to corporate
entrepreneurship and make it profitable. Taking innovation to the next level, corporate entrepreneurship is
the process of building new businesses within an established organization— new businesses that are
distinct from the core company but that leverage some of its most powerful assets. Grow from Within
examines: The fundamentals of designing a new business The four dominant models of corporate
entrepreneurship Ways to align your innovation program with your strategy Leadership requirements for
developing new businesses Innovation is critical to business success and growth, but it’s only the first step.
Without strategically driven processes to turn insights into growing businesses, even the best ideas can fail.
Creativity is often serendipitous; innovation management should not be. Grow from Within provides the
knowledge you need to conceive and design valuable new businesses that breathe life into ideas and
dramatically improve your top and bottom lines.
Blockchain Competitive Advantage Alison Davis 2019-04 Blockchain is moving into a new competitive phase
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that requires a clearer future view and more focused strategies for competing. Whether you are an
entrepreneur, investor, or established company, learn how to win the battle for blockchain competitive
advantage.This book provides clear advice from two experts in strategy, technology investing and
blockchain. In its pages the authors: Establish a vision of the future and the big issues that need to be
solved Describe the enabling innovations and technologies that may be leveraged Show you how to develop
your strategy--making sure you have a "way to play," that you understand the key success factors, and that
you quickly secure a "right to win." In blockchain a few of the leaders have begun to do just this, and they
are preparing now for a much more competitive game--which is coming fast.
Transforming REDD+ Angelsen, A. 2018-12-12 Constructive critique. This book provides a critical,
evidence-based analysis of REDD+ implementation so far, without losing sight of the urgent need to reduce
forest-based emissions to prevent catastrophic climate change. REDD+ as envisioned
Staying Power Michael A. Cusumano 2012-07-19 As we continue in an era of simultaneous innovation and
commoditization, enabled by digital technologies, managers around the world are asking themselves "how
can we both adapt to rapid changes in technology and markets, and still make enough money to survive and thrive?" To provide answers to these important and urgent questions, MIT Sloan School of
Management Professor Michael Cusumano draws on nearly 30 years of research into the practices of global
corporations that have been acknowledged leaders and benchmark setters - including Apple, Intel, Google,
Microsoft, Toyota, Sony, Panasonic, and others in a range of high-technology, services, and manufacturing
industries. These companies have also encountered major challenges in their businesses or disruptions to
their core technologies. If we look deeply enough, he contends, we can see the ideas that underpin the
management practices that make for great companies, and drive their strategic evolution and innovation
capabilities. From his deep knowledge of these organizations, Cusumano distils six enduring principles that
he believes have been - in various combinations - crucial to their strategy, innovation management
practices, and ability to deal with change and uncertainty. The first two principles - platforms (not just
products), and services (especially for product firms) - are relatively new and broader ways of thinking
about strategy and business models, based on Cusumano's latest research. The other four - capabilities (not
just strategy or positioning), the "pull" concept (not just push), economies of scope (not just scale), and
flexibility (not just efficiency) - all contribute to agility, which is a mix of flexibility and speed. Many
practices associated with these ideas, such as dynamic capabilities, just-in-time production, iterative or
prototype-driven product development, flexible design and manufacturing, modular architectures, and
component reuse, are now commonly regarded as standard best practices. These six enduring principles
are essential in a new world dominated by platforms and technology-enabled services.
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